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The global pizza market will increase by $51.28 billion from 
2021 to 2026 at a CAGR of 6.11%, according to a Technavio 
report, which said that the big chains are fueling much of that 
growth. 

 Still, mom-and-pop restaurants abound and put out some of 
the best pizza on the market, which is why Pizza Marketplace’s 
first “Pizza Brands to Watch” takes a look at some of the industry’s 
leaders as well as up-and-coming brands we love.

A panel of judges narrowed down the applicants, who nominated  
themselves, by reviewing their use of technology, menu innovation  
and future growth plans.

After making the list, these winners are not allowed to appear on future 
editions. We expect to see a few of them on our subsequent issues of  
our Top 100 Movers & Shakers list, which is capped by an awards dinner  
in Las Vegas.

We are honored to introduce the 2023 class of “Pizza Brands to Watch”  
and we look forward to finding out who makes future lists.

Congrats to all!
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Mountain Mike’s Pizza started as a single pizza restaurant with a casual, family-friendly 
atmosphere and has since grown into a leading pizza brand. With over 40 years in business, 
Mountain Mike’s Pizza now has more than 250 restaurants across California, Oregon, Nevada, 
Utah, Arizona and Idaho. From the very beginning, they aimed to provide the highest-
quality pizza using only the freshest and finest ingredients available. 40 years later and their 
mission hasn’t changed!

https://www.mountainmikespizza.com/
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Azzip Pizza
New menu and growth strategies differentiate Azzip Pizza from its peers in the 
fast-casual pizza market.

Azzip offers customers a different pizza dining experience with its Pizza of the 
Month (POTM) series. These limited-time offers draw in new and returning fans to 
try their favorite flavors adapted to a pizza. Favorites include the March Crabness, 
a crab rangoon-style pizza that sells at greater than 30 percent of all pizzas during 
the period, and the General Yum Yum, a hibachi-inspired creation. In 2022, Azzip 
launched a POTM Club subscription that let fans purchase a package of all the 
specialty pizzas offered throughout the year, gain access to insider information 
and vote on one of the year’s specialty pizzas.

In addition, Azzip offers a wider variety of crust styles than its fast-casual peers. 
The main pizza style is a flaky, thin crust offered in three personal sizes. Also 
available are a dietary specific crust, the ZeroCarb chicken crust and the Detroit-
style seven-inch Square Zip crust. All seven crust offerings are formulated to 
bake in the same ovens, at the same temperatures, for the same amount of time, 
leading to a consistent and easy to operate model.

Azzip was founded as a college project by Brad Niemeier and the first location 
opened in Evansville, Indiana, in 2014. With company and family-owned locations 
in mostly secondary markets in Indiana and Kentucky, Azzip finally entered the 
larger Indianapolis market during the COVID years with its 10th store. Azzip has 
identified Indianapolis as a key growth market with additional company-owned 
locations slated to open in the market in 2023.

https://www.azzippizza.com/
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Blaze Pizza
Blaze Pizza’s commitment to using fresh, sustainable ingredients is matched by 
the brand’s dedication to serving each guest a unique pizza that reflects their 
cravings without compromising on taste. Guests can combine 35 toppings, 
including unique offerings like roasted peppers, artichokes, roasted garlic and 
plant-based chorizo. With five doughs to choose from — classic, gluten-free, 
cauliflower, keto and high-rise — and nitrate-free meats, fresh pizza sauce and 
drizzles, Blaze goes to great lengths to provide customers with an unmatched 
dining experience.

The brand’s ability to adapt to customer needs and enrich the team’s work 
environment has provided a place where employees and customers have the 
opportunity to be their authentic selves. Blaze encourages each restaurant 
location to be a place where employees don’t have to shy away from being true 
to who they are — a highly effective hiring strategy as the restaurant industry 
grapples with staffing shortages.

Over the last two years, Blaze launched its most comprehensive first-party 
research project, which helped the brand find more effective ways to connect 
with customers on the Blaze app. The company launched a new app in 2021 and 
has seen a 10 percent increase in digital sales.

With more than 340 restaurants across 38 states and six countries, Blaze has 
positioned itself for growth with its strong brand identity, leadership team, and 
investments in culinary innovations. 

http://blazepizza.com
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Boombozz Pizza
The Boombozz Pizza story dates back to 1998 when Tony Palombino decided 
to combine his personal recipes and flair with everything he had learned from 
his family. His idea was to combine one small pizza oven and a lot of hard work 
to create gourmet pizzas with premium ingredients. He’s always worked on the 
premise that if you try the pizza just once, you’ll love it and keep coming back for 
more. From those beginnings in Louisville, Kentucky, the brand has grown to nine 
locations, where customers love the award-winning pies, including the Green 
Chili Chicken and the Carnitas Libre.

The name “Boombozz” comes from Italian slang and means wild, crazy and  
fun. Palombino puts these ideas at the front of everything he does. The result 
is the totally unique flavor of a Boombozz pizza and the fun atmosphere of a 
Boombozz Taphouse restaurant. 

Boombozz Pizza & Watch Bar caters to sports fans and families with its innovative 
award-winning menu, featuring wings, sandwiches, pastas and desserts 
alongside the pizza. With a recent reimagined decor and record sales, it’s set to 
open additional locations in 2023. 

https://boombozz.com/
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Cicis Pizza
Early in 2022, Cicis Pizza launched its “Endless Pizzabilities” branding campaign, 
which invites fans to dream big alongside its new whimsical spokesperson, 
C.C. Pazzini, the creative mastermind behind Cicis’ inventive all-you-can-eat 
buffet. The campaign has already led to new creations like Cicis Pumpkin Spice 
Cinnamon Rolls. Since the launch, sales have been up 25 percent nationwide.

Driving the Endless Pizzabilities campaign is Cicis’ new CMO, Stephanie Hoppe, 
who has driven results for a variety of top national restaurant brands over her 20-
plus year career. Hoppe joined the Cicis team in February of 2022 to bring fresh, 
new ideas to elevate the Cicis experience in stores and on digital platforms.

After a 2021 acquisition by D&G Investors, a highly accomplished restaurant 
investment, ownership and operations team with a combined 60-plus years of 
success at the franchisee and franchisor levels, Cicis has benefitted from D&G 
Investors’ ability to scale concepts and refine unit-level economics through 
operational and supply-chain efficiencies, strengthening its business model.

Currently, Cicis has operations in 23 states with nearly 300 locations. The brand 
is looking to expand in target markets like Dallas, Houston and Austin in Texas 
in addition to North Carolina, Georgia and Florida. To help drive that growth 
through franchising, Cicis has implemented several new initiatives, including: a 
reduction in new unit buildout costs of more than $300,000 with the brand’s new 
restaurant prototype; an updated game room design that will increase returns 
from the additional revenue stream and financial model improvements that aim 
to support profitability averages for each franchisee.

https://cicis.com/
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Derby City Pizza
Owner Larry Davis has had pizza on his mind since he was 15, and he’s still 
passionate about it, opening seven locations of his Derby City Pizza brand in 
seven years in the Louisville, Kentucky, area and planning more.

While working at a pizza chain as a teen, Davis gained the experience to become 
a manager, then a franchisee. But with his creative juices flowing, he decided to 
open his first restaurant, a sports bar. In 2005, he realized his dream of opening 
his own first pizza parlor. Loyal customers from his previous endeavors poured in. 

Derby City Pizza Company has been voted best pizza by the readers of a leading 
local Louisville magazine. Customers love the Champ (It’s loaded) and the 
Chicken Ranch pizza, and can choose from regular, thick, gluten-free, broccoli-
cheese, low carb or even crustless pizzas.

The simplicity of a local brand that knows its customers and its community can 
often be the most winning approach in a crowded space.

http://derbycitypizza.com
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Donatos
At 13, Jim Grote took a job at a Columbus, Ohio, pizza shop. By his sophomore 
year at The Ohio State University, the pizza business had him hooked. Grote 
bought the shop in 1963 for $1,300. He kept the name, derived from the Latin for 
“to give a good thing” — the perfect way to describe his three-part mission: make 
the best people; hire great people and promote goodwill in the community. 

As the business grew, Grote raised his family in a home behind that first pizza shop. 
This mix of work, friends and family helped define Donatos’ distinctive culture. 

The family-owned company remains a favorite in Columbus and beyond. 
Working with his daughter, Donatos Chairwoman Jane Grote Abell, Grote remains 
a guiding influence at the company, and his values continue to shape everything 
they do — from their generous Edge to Edge premium toppings to the way they 
treat their associates like family, and the way they strive to be a good neighbor. 

Donatos operates 170 traditional restaurants and 259 non-traditional locations, 
including 249 Red Robin locations, nine sports & entertainment venues, and 
1 REEF Kitchen. Donatos continues to grow in both locations and AUV as it 
approaches its 60th year in 2023.

http://www.donatos.com
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Farrelli’s Pizza
Farrelli’s Pizza serves wood-fired pizza with a fine attention to detail. Their pizza 
crust dough is cold-aged for a minimum of 72 hours, then hand tossed to order 
for a light, delicious and more digestible crust. Pizzas are cooked on stone, in 
front of an open flame, at 550 degrees, for a perfect crispness. Galbani mozzarella 
tops the pies, and the artisan flavor combinations are award winning.

In 1995, John and Margaret Farrell, along with their daughter Jacque, founded 
Farrelli’s Pizza in Lacey, Washington, and it is still family owned and operated. 
John is involved in the business as the president of operations and Jacque serves 
as the CEO. Many of the company’s senior leaders began their careers with the 
company in the kitchen of that original Lacey Farrelli’s location back in the mid to 
late 90s. When they hire a new dishwasher, the owners say, they view them as a 
potential store manager or company leader.

Farrelli’s has grown from that first store to 10 locations spread across western 
Washington state, including two new locations that opened this year. The owners 
do not plan to stop their growth trajectory any time soon. If anything, they aim to 
accelerate it, with plans to open two to three new locations by the end of 2023. 
Farrelli’s is committed to serving artisan pizza, cooked on stone in front of an 
open flame, bringing families around the table and friends around the fire.

https://farrellispizza.com
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Fat Boy’s Pizza
Fat Boy’s Pizza opened its doors in March 2019, in Metairie, Louisiana. The 
community quickly fell in love with the outrageously large pies — the large size 
is 30 inches — including the world’s largest slice at two feet. The second location 
opened on LSU’s campus in Baton Rouge in September 2019.

When the COVID outbreak hit in 2020, owner Gabe Corchiani wanted to make 
sure the community was taken care of. Fat Boy’s Pizza donated pies to healthcare 
workers and major hospitals in the Greater New Orleans area. The Fat Boy’s Pizza 
team prides themselves on being family oriented and ensuring the community 
feels heard. When Hurricane Ida hit in August 2021, Fat Boy’s Pizza, as soon as they 
could get power, traveled to the heavily affected areas to give out free hot meals. 

In 2022, Fat Boy’s Pizza has six locations, in Metairie, Baton Rouge, Covington, the 
French Quarter, Hattiesburg, and Mandeville with plans to open locations in the 
Katy/Richmond, Texas area soon.

http://eatfatboyspizza.com
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Happy Joe’s Pizza
After 50 years in business, the Happy Joe’s Pizza brand is anything but stale. 
Creating a lifelong emotional connection with its customers is the goal, and using 
modern technology and strategies is the method. Founded in Davenport, Iowa, 
in 1972, by Lawrence Joseph Whitty, Happy Joe’s has grown domestically and 
internationally to 34 locations. 

Since the end of 2021, Happy Joe’s Pizza & Ice Cream has signed more franchise 
agreements and opened more new locations than during the entire previous 
decade. The brand’s takeout and delivery sales are greater than pre-pandemic 
levels, and Happy Joe’s has successfully opened new locations internationally in 
Egypt, with nine more locations planned to open in Egypt over the next year. The 
brand also expects to open about 50 additional locations internationally across 
the Middle East. 

Happy Joe’s is being recognized for its growth and achievements this year. The 
brand is focused on systemwide improvements and efficiencies, in addition 
to expansion, and is using the successful start of its Egypt location to review 
processes to improve the guest experience stateside. Happy Joe’s has heavily 
invested in digital efforts to better deliver a one-of-a-kind, gourmet menu to 
guests across the country. 

https://happyjoes.com
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Kotipizza
At 300 locations and over 200 franchisees in Finland, Kotipizza is the largest pizza 
chain in the Nordics. Founded in 1987 by Rabbe Grönblom, Kotipizza’s long-term 
investments in digitalization and delivery service have paid off in sales growth, 
even during the COVID pandemic. 

The brand’s pizza flavors challenge tradition while tempting customers, with 
options like sushi pizza, reindeer pizza or mushroom pizza with local ingredients.

Kotipizza has applied tech expertise to its customer loyalty program Kotijoukot, 
or “Home Troops”: it has brought an 80% change to purchasing frequency and 
increased customers’ lifetime value by 131%. The gamification properties of 
Home Troops have attracted over 400,000 customers to join the program in 
just a year — a customer base that is significant in a small country like Finland. 
Kotipizza is also the first franchise chain in Finland to introduce dynamic pricing 
in deliveries with excellent results: 10% growth in transactions and 6% revenue 
increase. The delivery fee is based on an algorithm by artificial intelligence and 
changes with consumer demand.

Kotipizza also uses digitalization in pizza boxes. By scanning a QR code on the box, 
the customer gets to enjoy extended reality and learn more about sustainability 
in a virtual restaurant. For instance, nearly 80% of food ingredients are local, and 
sustainable production methods are promoted in the supply chain. Kotipizza was 
also the first pizza chain in the world to merit the MSC ecolabel. Kotipizza’s online 
Climate Calculator enables customers to calculate the carbon footprint of any 
product and the company’s branded wind turbine makes available reasonably 
priced, clean domestic energy to restaurants — saving money while cutting 
emissions. These sustainability efforts, says the company, pave the way for carbon 
neutral food products by 2030.

http://www.kotipizza.fi
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Marco’s Pizza
Without losing its focus on high-quality pizza ingredients, dough made from 
scratch, freshly mixed herbs and spices and fresh cheeses, Marco’s Pizza, founded 
in 1978, has opened its 1,100th store and has 200 more in development, with over 
350 franchise signed agreements. At $1 billion in annual sales, the brand saw 2021 
year-over-year average unit volume increase 12.8%.

The menu features a mix of classic and original specialty pizzas, including the 
Pepperoni Magnifico, and Marco’s was the first national QSR pizza brand to offer 
pizza bowls and carry cauliflower crust. 

Marco’s continues to invest in new technology, personnel and strategic 
partnerships to support its franchisees. For 2022, the brand launched a proprietary, 
cloud-based order management system to support scale and growth. Marco’s 
cultural focus on unifying the franchise system and inspiring accountability and 
innovation includes its “People First” approach to business and a promise of 
“Hospitality Always.” 

The chain also recently launched the Marco’s Pizza Foundation as an extension of 
its mission to empower franchisees and team members to make a difference in 
their communities.

http://www.marcos.com
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Massey’s Pizza
Since its founding by Jim Massey in 1949, Ohio’s family-owned Massey’s Pizza has 
been known as a pioneer in “Columbus-style” pizza. The pie offers a thin crispy crust, 
lots of toppings and is cut into squares known as the “party cut” or “tavern cut.”

Massey’s opened two new locations in 2022, and now has 17 locations, including one 
in South Carolina. The chain plans more for 2023 and beyond.

The brand recently produced a mini-documentary on Columbus-style pizza, which 
lays out the evolution of the unique local favorite. Fans can find it on the brand’s 
website and on YouTube.

http://www.masseyspizza.com
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Mici Italian
In 2004, Miceli siblings Jeff, Michael and Kim founded Mici, an Italian restaurant 
franchise based in Denver. The artisanal menu offers comforting, classic pizza and 
other Italian fare steeped in generations of family history, prepared quickly without 
losing quality, for families who don’t always have lots of time to cook. Each of its  
10 locations offers quick service and delivery times thanks to high-efficiency 
kitchen operations.

In the last five years, the Mici Italian team has brought on industry talent to lead 
their aggressive growth plans, including CEO Elliot Schiffer, Chief Growth Officer 
Matt Stanton and COO Joe Melton. The team spent 2021 fine-tuning a strong 
foundation so it could grow in 2022.

With attractive unit economics, operational efficiencies allowing it to simplify the 
cooking of its artisanal NY style pizza for true fast-casual service, and high levels 
of consumer engagement (over 70 percent of customers are part of the loyalty 
program), the chain is embarking on aggressive franchise growth. The chain has 
signed franchise groups to open nearly 60 locations across Texas, Arizona and 
Michigan and is in discussions with experienced franchise owners for several other 
markets. Coupled with corporate unit growth in its home state of Colorado, Mici 
Italian plans continued growth in the coming years.

http://www.miciitalian.com
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Mountain Mike’s
California-based Mountain Mike’s is a fast-casual, family-style pizza chain known for 
its crispy, curly pepperoni, Mountain-sized pizzas, fresh-cut toppings to the edge 
and dough made daily. For the last four years under the leadership of principal 
owners and Co-CEOs Chris Britt and Ed St. Geme, the brand, founded in 1978, has 
produced record sales and achieved major milestones. Last year, Mountain Mike’s 
announced that 2021 was by far the best sales year ever for the franchise, ending 
2021 with over $250 million in total system sales.

At 260 locations, Mountain Mike’s surpassed $1 million in systemwide AUV for the 
first time in 2021, with a top quartile sales performance of $1.6 million. System sales 
across digital platforms (mobile web, mobile app and third party) have tripled over 
the past two years and now account for over $100 million and 40% of Mountain 
Mike’s system sales.

In the last 12 months, Mountain Mike’s Pizza has opened 19 locations in new 
markets. By extending opportunities to new franchise partners looking to diversify 
their franchise portfolios, Mountain Mike’s is positioned to continue expansion 
throughout the Western U.S., where there is a strong demand for fast-casual family 
dining concepts.

The brand has inked an agreement with the Los Angeles Angels baseball team 
naming Mountain Mike’s as an official pizza partner. The partnership with the iconic 
Southern California-based MLB Club underscores Mountain Mike’s longstanding 
commitment to families, sports fans and communities throughout California and 
the Western U.S. 

http://www.mountainmikespizza.com


172023 Pizza Brands to Watch

2023
PIZZA BRANDS TO WATCH

Oath Craft Pizza
Healthy and unique, Oath Pizza is making its way in the pizza world with its one-of-
a-kind crust. The hand-stretched, grilled crust is seared in avocado oil and is making 
Oath Pizza one of the most popular feel-good brands and sought-after franchise 
models around. That innovation was recognized with the “Best of the Best” award 
at the International Pizza Expo in 2014, and served as the foundation for Oath’s 
better-for-you pizzas that debuted a year later in its first location, a seaside shop on 
Nantucket Island, led by founders Doug Ferriman and John Burns.

Oath Pizza has since transformed under the leadership of former Chipotle 
executives who led the launch of an industry-leading tech stack and e-commerce 
product, optimized the business model and refreshed the brand. Most recently, the 
company launched its franchise program nationwide, and signed four multi-unit 
agreements so far in 2022.

While competitors focus on staffing and supply chain challenges and seek 
ways to adjust their business models for the changes ahead, Oath is fortunate, 
management says, to be focused on growth and expansion as its brand and 
business have it well-positioned for the future. 

http://oathpizza.com
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Papa Gino’s Pizzeria
The Papa Gino’s Pizzeria story goes back to 1961 when, in the Boston area, 
founders Michael and Helen Valerio used their authentic Italian family recipes to 
open their first pizzeria. The name has changed, but the 81 locations still strive to 
bring fans that same Old-World taste with locally made wheat and vine-ripened 
tomato sauce.

In 2019, New England Authentic Eats LLC purchased Papa Gino’s, and since then 
the brand has seen steady growth in its core business, even amidst the pandemic. 

Accomplishing a successful turnaround within this environment meant keeping 
a laser focus on taking care of team members and stressing the importance of 
a five-star guest experience. Management made sure to invest in people and 
new technologies to help support team members in restaurants; explore new 
technologies to enhance the digital ordering experience, loyalty and overall 
guest journey; employ digital content strategies to ensure the brand was “top 
of find” when people were looking for safe, contact-free delivery or carry-out 
options; build a robust database and strategically segment and target guests to 
provide relevant communications that engage and drive frequency.

http://www.papaginos.com
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Pizza Guys
Since its founding by Shahpour Nejad and Reza Kalantari in 1986, Pizza Guys has 
grown to 82 locations, including over 70 independently owned franchises. Team 
members, says management, are not just employees but family. The brand strives 
to create an employee culture that is not only fun, but engages and empowers 
team members, many of whom go on to open their own Pizza Guys restaurants.

The California-based chain keeps its high-quality pizza focus with dough made 
fresh every day at each location, and 100% whole-milk California mozzarella 
cheese shredded fresh daily at each location. The sauce is a secret blend of herbs 
and spices combined with vine-ripened, fresh-packed tomatoes grown in the 
Central California valley, and they use fresh produce and high-quality, all-natural, 
non-GMO ingredients.

Since 2014, the brand has partnered with the American Cancer Society (ACS) 
to help bring awareness and make strides against breast cancer. For the month 
of October, Pizza Guys makes pizza boxes pink to help spread awareness and 
honor those fighting breast cancer. In addition, a portion of pizza purchases are 
donated to ACS. This campaign has raised over $235,000 toward breast cancer 
research and services.

http://www.pizzaguys.com
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PizzaForno
A unique offering in the pizza market, PizzaForno is North America’s only 
automated pizzeria, with gourmet artisanal pizzas in less than three minutes. 
PizzaForno is accessible 24/7 with a digital screen and offers a selection of 
innovative menu options made with high-quality ingredients.

Founded in 2018 by Canadian entrepreneurs William Moyer and Les Tomlin, and 
using technology made popular in France by ADIAL, PizzaForno has built its 
brand on a proven machine with 2,000 already operating in Europe. PizzaForno 
currently has 51 operating locations and over 100 additional locations committed 
in the U.S. alone, with the first 15 U.S. locations already established in Michigan, 
Texas, and Louisiana.

PizzaForno offers a high ROI and has the ability to operate 24/7 with zero on-site 
labor costs, limited waste and the option for licensees to scale quickly. Unlike 
most on-the-go pizza options loaded with added preservatives, PizzaForno has 
selected healthy, natural ingredients to deliver on quality and consistency to 
scale the business.

As volume demands, each unit can hold up to 70 fully prepared pre-boxed pizzas 
made fresh in the U.S. and replenished frequently. As soon as the customer 
selects their preferred menu item, the state-of-the-art oven gives the customer 
the option to Take-n-Bake or bake the 12-inch premium artisan pizza in under 
three minutes.

https://www.pizzaforno.com/
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Sally’s Apizza
Founded by Salvatore “Sally” Consiglio in 1938, Sally’s Apizza handcrafts authentic 
New Haven pizza using Sally’s original recipes and techniques. It’s known for its 
signature tomato sauce and iconic thin, charred crust, baked in custom ovens, and 
is loved by pizza fans around the world.

A huge change in 2021: Sally’s opened its first ever new location in Stamford, 
Connecticut, in October, and now has five new locations opening across the 
Northeast in the next year.

Sally’s is doubling down on a quick service drive-thru model to provide access 
to great pizza to everyone. But this drive-thru strategy aims to make sure the 
restaurants are beautiful and the food is great.

http://www.sallysapizza.com
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Sarpino’s USA
Since entering the U.S. in 2002, Sarpino’s USA has developed a reputation for 
combining Old World Italian authenticity and American ingenuity. The delivery-
focused concept performed exceptionally well during the pandemic and it has 
continued to perform well in the years since. In fact, Sarpino’s USA has experienced 
double-digit sales increases in the past few years and systemwide AUV is almost 
$1.1 million.

The Illinois-based brand, with 43 locations, offers more than 60 specialty and 
gourmet pizzas, plus calzones, sandwiches, pastas, salads, wings, appetizers and a 
vegan menu. Sarpino’s USA makes its food from scratch, yet systemwide labor costs 
are kept at 27%.

For 2022, Sarpino’s USA launched a national franchise expansion plan targeting 
markets where existing stores continue to outperform, including Florida and 
Kansas City, Missouri. For its franchisees, this level of success is life changing as 
several are Eastern European refugees who got their start working as cashiers and 
delivery drivers.

Sarpino’s USA boasts a technological infrastructure that streamlines back-of-
house operations; there’s a monitor at every workstation, from the cook to the 
pizza cutter. Delivery drivers use an app that allows seamless information-sharing, 
both for the driver and managers back at the restaurant. Suppliers, inventory 
management information and third-party delivery aggregators are all digitally 
integrated into Sarpino’s USA’s computer system, and the brand is working on AI  
to take phone orders.

http://www.gosarpinos.com/
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Simple Simon’s Pizza
With a strong family orientation, Simple Simon’s Pizza has grown from its humble 
Oklahoma beginnings to 232 locations and a highly cost-effective franchise system. 

When BJ and Becky Dumond opened their first Simple Simon’s Pizza location in 
Sand Springs, Oklahoma in 1987, they didn’t know a lot about operating their own 
business, but they knew they wanted to work together. Their first Simple Simon’s 
Pizza location was the start of a dream to own their own business and to build that 
business together, as a family.

Over 38 years later, the Dumond family is still working together in the pizza 
business as the owners of Simple Simon’s Pizza.

http://www.simplesimonspizza.com
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Slice Factory
At Slice Factory’s 12 locations, the word of the day is Jumbo. Jumbo pizza,  
jumbo slices and jumbo everything else on the menu serve a crowd and  
keeps them coming back.

The brand’s Slice-Thru makes each restaurant stick out throughout Chicagoland, 
says founder Domenico Didiana. In and out in under three minutes with a  
jumbo slice — that’s the draw for lots of local fans.

Slice Factory also has a mission to give back to the community with “pizza  
with a purpose.” The brand is always working through many channels and 
methods to help local partners raise money and awareness — schools,  
food pantries, environmental groups and more have all benefited from the 
programs over the years.

http://www.theslicefactory.com
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Square Pie Guys
Since 2019, Square Pie Guys, founded by Danny Stoller and Marc Schechter,  
has been bringing distinctive Detroit-style pizza to the Oakland, California, area. 
Each eight- by 10-inch pie features a crust that is party crunchy, part fluffy and 
party crispy. 

Square Pie Guys has grown its fledgling brand through the pandemic and keeps 
the chef-driven menu new with periodic refreshes. The effort has garnered 
attention and collaborations with James Beard award-winning author Samin 
Nosrat, Jeremy Lin and Top Chef’s Melissa King.

The three locations boast a partnership with 3PD DoorDash that has them as 
the top selling pizza vendor in the Bay area by volume, a local sponsorship and 
charitable giving program and a notably strong work culture. The brand plans to 
continue to expand in the Bay area and beyond.

http://www.squarepieguys.com
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Via 313
How about some great Detroit-style pizza in Texas? In 2011, the Via 313 brand 
started out as an East Austin food trailer and now has 10 locations in multiple 
states. Founders Brandon and Zane Hunt drew on their Detroit roots to proudly 
bring the pizza to the Lone Star State.

Via 313 maintains a commitment to great pizza and hospitality. The crispy, cheesy 
pie, baked in a heavy metal pan, gets a topping of sauce before serving, so crust 
and toppings stay fresh and crispy/crunchy.

While so many new pizza places have been focusing on franchising, delivery and 
carryout and third-party ghost kitchens, the owners say they have been focused on 
bringing everything in house. They own all of the stores, most of which are full-
service restaurants (aside from the original two pizza trailers in Austin) with high 
energy and a focus on service and hospitality.

Thanks to a partnership with the Savory Fund, Via 313 plans to double in size in the 
coming year and aims to become the leader in Detroit-style pizza nationwide.

https://www.via313.com/
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Your Pie
Combining its fast-casual, down-the-line pizza concept and a national franchise 
program, Your Pie is looking forward to lots more growth in the next year. Founded 
in 2008 by Drew French, the 69-location Georgia-based chain is busily modernizing 
everything from its logo to its menu board to a new national charitable partnership.

The new menu board adds a seven-inch pie, 14-inch large pizza, and other extras. 
Customers will still find their favorite customizable fresh ingredients and hand-
tossed dough, with which they can build their individual brick oven-baked pizzas.

In addition, a new Your Pie store design includes updated signage, bar-top seating, 
modern lighting fixtures and unique wall imagery that pays homage to Your Pie’s 
culture and history.

Your Pie is looking forward to announcing a new corporate partnership with 
Feeding America. Your Pie franchisees across the nation will have the opportunity 
to give back to their local food bank and form a meaningful cause-connection with 
their community.

http://yourpie.com

